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Original Abstract
This paper establishes the relationships between market orientation and crowdsourcing in knowledge-based firms for improving their organizational performance. By understanding the relationships among these variables, firms are in a better position to tackle complex business and innovation problems faster and at a lower cost. Results from the Spanish biotechnology and telecommunications sectors show the relevance of social networks for a better adaptation to rapidly changing markets and increasing competitiveness.


Part 2: Article Summary and Industry Application of the Article
The article entitled “Market orientation, organizational performance, and the mediating role of crowdsourcing in knowledge‐based firms” from the Psychology and \marketing Journal is one of the peer-reviewed sources that can be used to answer the first part of this assignment adequately. This article explores the relationship between market orientation and crowdsourcing. The authors of this article present some advantages of crowdsourcing to companies. Some of the advantages discussed are that it helps companies to interact with its customers or consumers and this complements the efforts of sellers of their product and the distribution channels. The authors also mention that crowdsourcing is usually based on the wisdom of the crowd effect (WCE). This is the belief that the chances of success are higher for a group than a single individual. As such, the authors argue that the marketing orientation of a product can be effective when crowdsourcing strategies are applied to help the company know the desires or the best ways of reaching the consumers of its products. Another one is that it helps companies to save time and cost.
The most important aspects of this article are, therefore, the argument that crowdsourcing helps an organization to save costs and increases the acceptance of new products. The authors argue that crowdsourcing helps an organization to interact with the consumers and this in the marketing process increases the acceptance of new products by the consumers. These arguments support the arguments I made in part 1 of this assignment, especially on the point that Threadless crowdsourcing activities help it to save costs of employing designers. It also saves the company time of getting new designs for T-Shirt printing.
This article can be applied by a business organization that has a massive online presence to market its product by using crowdsourcing to create a better marketing orientation for its products and achieve the desired high sales of its products.
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